(7 





FASHION INTERNATIONAL 


NEWS AND VIEWS OF THE INTERNATIONAL FASHION WORLD 







SEPTEMBER 1990 


SPOTLIGHT ON SPAIN 


PAIN, in 1990, is a country in transition, poised 
on the brink of becoming a major fashion 
force, or remaining a nation of cottage industries 


divided by fierce loyal- 
ties, and hampered 

by poor production 
facilities and lack of 
infrastructure. 


In the 80s, a nucleus of design talent 
emerged, supported and organized 
by the Institute of Commerce in 
Spain. They believed that Spanish 
companies capable of producing 
quality garments in sufficient quan- 
tities would have a good chance of 
breaking into the American market. 
But, even today, general organization 
and quality control remain stum- 
bling blocks toward reaching this 
goal. Working to alleviate these pro- 
blems is a firm called Designers 
From Spain, founded by Banco de 
Sabadell to promote Spanish goods, 
and to act as a liaison for designers 
seeking representation in the United 
States. By undertaking market 
studies and establishing high stan- 
dards of quality and production, they 
help designers make an easier transi- 
tion into the U.S. market. Displaying 
an exciting combination of old world 
standards with a freshness and vital- 
ity not often seen elsewhere, the 
designers they aid are often already 
well-established in Japan and 
Europe. Typical of this new breed 

is Ramon Llinas, designer of witty 
and sophisticated sportswear for 


Amanyac, a knitwear firm based in 
Barcelona and represented in the 
US. by Jatri Ltd. “The opportunity is 
there,” he says. “In the ’80s people 
were finding themselves. Now we are 
ready to show the world our personal 
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feelings. We have our own voice. We 
don’t compete with Italy or France— 
we're all individuals. Our economy 
is good, and it is reflected in all 
aspects of society, from painting to 
architecture, jewelry, and fashion.” 


continued on page 2 


This creative surge in fashion and 
the arts appears to be the catalyst for 
Spain’s growing recognition in the 
world market. However, though it 
now seems possible for it to be 
acknowledged as a fashion power, 
Melina-Antigone Vourlekis, owner of 
Melina, representing several Spanish 
designers in the U.S., believes timing 
is a crucial factor. She predicts the 
next three seasons to be critical in 
Spain’s breakthrough to inter- 
national fashion status. In the eyes 
of others, it will be a slower process. 
But, whatever the future holds for 
Spain in the global fashion market, it 
would seem to those viewing the 
growing interest in its culture that, 
for the moment, the fashion spotlight 
is indeed on the Spanish designers. 





DESIGNERS TO WATCH 


ELENA DEUDERO—from Ibiza, 
and making her debut this season in 
the U.S., with a line of suede and 
leather dresses, and sportswear in the 
finest baby goat. Impeccable tailor- 
ing and feminine styling are a hall- 
mark of this collection. 

Represented in the U.S. by 

Carnot International Inc. 

(212) 967-7370 


ADOLFO DOMINGUEZ-—shows 
clean feminine dress shapes in off- 
beat monochromatic colorations, 
and features subtle detailing. Nar- 
row unconstructed shoulders and 
elongated lines set the tone of his 
collection. Fabrics include fine wool 
crepe, rayon, and silk. 

Represented in the U.S. by Haas, 
LePack & Title, Ltd, (212) 371-1850. 


PEDRO PISA—from Palma de 
Mallorca, his elegant leather 
garments combine traditional crafts- 
manship with modern lines. His 
palette consists of beautiful soft 
shades inspired by nature, which 
work in counterpoint with softly 
tailored silhouettes. 

Represented in the U.S. by Nick 
Hallack Associates, (212) 869-4030. 


JESUS DEL POZO—out of Madrid, 
with a range of elegant dresses and 
sportswear. Luxurious fabrics such 


as crepe, velvet, iridescent silk, and 
corduroy are used in a palette of rich 
tones. Represented in the U.S. 

by GFT USA, Corp. (Neomode), 
(212) 265-1488. 


SUSAN UNGER—an American 
designer based in Minorca for the 
past twenty years. According to 
ancient tradition, she creates her 
avant-garde fashions and multi- 
functional accessories in a small 
workshop. She uses washed silk, 
lace, charmeuse, linen, chiffon and 
“ecological” faux furs, which are 
transformed into wearable art. 
Represented in the U.S. by Melina, 
(212) 563-6034. 


VICTORIO AND LUCCHINO— 
designers of sexy and romantic 
clothes for sophisticated customers. 
Stretch velvet, Lycra, lace, tweed, and 
silk are mixed in new and exciting 
body conscious silhouettes. 
Represented in the U.S. by Melina, 
(212) 563-6034. 
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RESORT SPELLS F-U-N! 


he mood for Resort spells 
{ F-U-N! It’s a get-away sea- 

son that calls for get-away 
clothes; cool and sensual designs, yet 
still practical, and easy to pack with 
no-nonsense fuss. Fabrics are fluid, 
promoting loose silhouettes. A 
strong ’60s influence prevails in 
many of the collections, and acces- 
sories are minimized. Color comes 
to the forefront with strong bursts of 
brights in various groupings; while 
white looks fresh as the season’s 
neutral. 


The key word in Resort fabrics is 
light—sheer silks and cool cottons— 
leaving the upcoming Spring/ 
Summer collections to carry the 
heavier career-inspired blends. 
Silhouettes are kept clean and bare, 
and day melts into evening, easily 
exchanging fabrications. There is a 
sense of fun and adventure that is 
never lost in the clothes’ PETER 


COHEN, at Tom Hewitt & Associates, 
doubles silk georgette in a wrap skirt 
and blouse. Rayon gains momentum 
with fluid matte jerseys that slide 
over the body; at JENNIFER 
GEORGE, a shawl collar cardigan 
might cover a rayon matte jersey 
criss-cross halter chemise. Stretch 
fabrics run throughout the collec- 
tions, either in small doses with 
natural blends, or as bodywear 
beneath barely-there pieces. At 
Madison Avenue Design Group, 
BONNIE STRAUSS layers a stretch 
gauze tap pant and skirt, in indigo 
and sage. REBECCA MOSES pre- 
fers a “Peruvian pop” multi-colored 
Lycra jersey unitard beneath her 
georgette skirts and pants. Evening 
fabrics round out the “Fun In The 
Sun” attitude. Metallics gain in 
importance, and add a subtle glitter, 
especially in gold. At JOSIE 
NATORI, gold lame and silk make 
up palazzo pants and matching 








HOLIDAY/RESORT 
GLITTER 


ewelry runs the gamut from 
J Byzantine opulence (burnished 

and matte gold adorned with 
rich jewels) to the clean “Mod” look 
straight from the ’60s (in plastics, 
Bakelite, and crystals with geometric 
form and motifs). Modern meets 
Medieval in amulets, charms, and 
pendants interpreted with a contem- 
porary flair. The environmental 
theme continues, representing nature 
either with exactitude or in spirit. 


CHARLES MARCHANT?’s Holiday/ 
Resort collection of resins with silk 
cord includes pendants, pins, and 
earrings, while hand-cut crystal ear- 
rings take a key role for Holiday. 
The latter, in brilliant hues and earth 


Resort continued from page 2 

shawl, worn with a Chantilly lace 
wrap bustier. Sequins bring sparkle 
to everyday pieces, such as 
CARMELO POMODORO’s tap 
pants and capris. 


The continuing influence of the ‘60s 
is found in both silhouettes and 
prints. Micro shorts and minis 
appeared in the Fall, worn with 
heavy ribbed tights, but here they 
work better, complementing the free 
spirit of Resort. At RANDOLPH 
DUKE, the “Goldie Hawn” dress is a 
short pistachio and peppermint pink 
trapeze in rayon/linen gingham. 
Paisleys and pop-art prints work as 
accents for many pieces. A Pucci- 
inspired “kaleidoscope” print is in a 
rayon/cotton blend at CHRISTIAN 
DE CASTELNAU. 


The palette this season is either 
vibrant color or white. Color comes 
alive as true hues predominate, with 
an occasional mixing of paler shades 
as coordinates. CHRISTIAN 
FRANCIS ROTH creates an abstract 
“interlocking theme” in red, yellow, 
green, and blue, in cotton gabardine. 
At the Madison Avenue Design 


tones, comes in both shoulder-duster 
and short drop versions. With a nod 
to the sixties, bold geometric shoulder- 
dusters are featured in vivid colors 
such as amethyst, crystal, aurora, 
topaz, jet, and Bermuda blue. Hand 
strung crystal necklaces, in a variety 
of lengths and colors, are 
complemented by elegant pins and 
bracelets. SUSAN BICKFORD 
JEWELRY combines the medieval 
with the contemporary. Textured 
silver pieces are juxtaposed with 
semiprecious stones such as citrine, 
garnet, amethyst, iolite and tour- 
maline, in pins, earrings, and brace- 
lets. Other finishes are 24K vermeil 
and 18K gold, with every piece hand- 
made and signed. Certain pieces are 


Group, the RICK BEACH/PATTI 
CAPPALLI line uses silk dupioni in 
fuchsia, saffron, and emerald for 
embroidered jackets, skirts, and 
pants. White is everywhere, especially 
effective when worn white-on-white. 
MICHAEL KORS likes it in linen 





uniquely versatile, such as a necklace 
and bracelet that combine to form a 
belt (their clasps become an integral 
part of the design). Inspired 

by nature, MICHAEL DAWKINS’ 
collection of metal “pods” in silver 
and gold finishes (matte or polished) 
vie for attention with copper and 
gunmetal. These pods appear alone 
on earrings or stacked in a drop of 
four. Onyx, clear and frosted quartz, 
amethyst, spectralite, and rose quartz, 
in geomorphic shapes, drop from 
other earrings. An ultra-long 60” 
strand of Baroque pearls designed to 
be worn doubled, tripled, and in 
multiples, is accented with a bold 
metal clasp. There is a Celtic flavor 
in a collection of pendants which 
dangle from silk cords or metal 
chains, and resemble miniature gold 
or silver flasks. Particularly fine is 
one with an open weave effect. At 
DEBRA MOISES, plastic and lucite 
bracelets in both opaque and sheer 
versions appear in frosted whites, icy 
pastels, and pearlized brights. Bold 


continued on page 4 


for loose airy tunics and shorts. A 
hip sash sarong and short-sleeved 
crop jacket is in crisp cotton poplin 
at JENNIFER GEORGE; while 
GORDON HENDERSON selects 
silk gazar for many of the whites in 
his collection. * 
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continued from page 3 





ee S6/ NY. E B 
Pare J 


cuffs in ebony and ivory plastics 
incorporate bold graphic designs, 
and extra wide headbands in Bakelite 
are adorned with multicolored jewels. 
At MAEVE CARR, a pearl and 
crystal group features a variety of 
earrings, necklaces, and bracelets in 
“twists” or with pearl drops. The 
“Pucci Bead” group comprises blue 
and purple marbleized beads with jet 
and crystal accents transformed into 
shoulder-dusters (singles or 
multiples), tasseled and twisted 
necklaces and ropes, and a pin. The 
“Medieval” group incorporates anti- 
que gold keys and locks with mul- 
ticolored crystal and pearl accents 
into charm necklace, pendants, and 
pins. DINNY HALL’s designs mix 
sterling silver or vermeil with woods, 
resins (clear or topaz), and a variety 
of stones such as cornelian, black 
onyx, garnets, and moonstones. He 
goes ecological with the acorn motif, 
which appears on earrings, in ebony, 
rosewood and purpleheart. Leaf 
shapes continue the theme in ear- 
rings, necklaces, and bracelets using 
green agate, onyx, or cornelian. 
Another group harkens back to the 


JUDY ROSS (scarf) 
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Byzantine age with pendants and 
multiple drop earrings in opulent 
swirling metal designs. Taking its 
inspiration from the Art Nouveau 
period is BARBRA JERARD’s col- 
lection. Faux stones embellish sterl- 
ing silver and vermeil in delightfully 
romantic pieces. Aquamarine, 
amethyst, light and dark peridot, 
topaz, ruby, and sapphires are set 
into delicately molded flora and 
fauna motifs, as well as hearts. The 
meticulous detail in the metalwork, 
achieved by an ancient “lost wax 
process,” gives this collection a deli- 
cate “vintage” aura. JAMIE 
SIMPSON also offers a superb 
collection. Geometric designs of 
hammered gold are inlaid with gem 
colored crystals in amethyst, jet 
sapphire, emerald, ruby, and topaz; 
while the “Neo-Primitive” group 
features a menagerie of animals and 
animal-inspired pieces with matte 
gold finish. “Renaissance” jux- 
taposes feline motifs with organic 
shapes on earrings and gold chains, 
accented with pearl drops and jewels. 
“Neoteric” incorporates articulated 
sterling silver and vermeil pieces, 


and the “Leaf” group translates 
ecology into elegance with organic 
silhouettes in gold over brass. 


No longer “under wraps,” the scarf/ 
shawl takes on a glamourous aura. 
The emphasis is on luxurious fabrics 
such as silk chiffon, velvet and 
crushed velvet, cashmere, and wool 
jersey. Gold and silver metallics glit- 
ter, especially for Resort. These 
accessories, embellished with sequins, 
beading, appliques, embroidery, and 
messages, serve as elegant accents for 
both day and eveningwear. 


Scarves and wraps are in magnificent 
colors, and many take their inspira- 
tion from nature. DEBRA MOISES’ 
collection is very dramatic and 
glamourous. Silk and silk velvet 
shawls are hand embroidered, and 
iridescent fabrics shimmer in deep 
hues of plum, copper, and gold. 
Panne velvet wraps in burn-out 
prints depict rain forest and vine 
leaves in muted shades of mauve, 
plum, copper, and gold. Metallics 
appear again in liquid silver shawls 
and the “waterfall scarf’—where 
silver strips are encased in silk chif- 
fon. A rectangular open weave shawl 
in white ribbon is accented at the 
cross weave by pastel opaque beads; 
while another shawl has an ombred 
effect, covered completely by sequins 
in multi-colors or dusty hues. 


OCTOBER ISSUE 
PART Il 
HATS, BAGS, AND BELTS 


PHYLLIS TERRY pays tribute to 
conservation with a wrap in merino 
wool flannel embroidered with the 
message “Save the Planet,” in black, 
white, navy, red, and green, with con- 
trast stitching. She also features a 
glittering group of shawls in pleated 
lame, and velvet and chiffon with 
beading embroidered into conver- 
sational motifs (such as champagne 
glasses). LISA L. uses velvet and 
chiffon for her scarves and wraps. 
Inspired by Miro and Calder, she 
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uses crepe de chine as her “canvas.” 
Colors range from rich vintage and 
jewel tones to brights. Cashmere is 
the luxury fabrication of choice at 
JUDY ROSS. Her scarves, made by 
Indian craftsmen, take three weeks to 
complete. Each one is 72” x 30” and 
embroidered with a delicate chain- 
stitch in swirling spirals and geomet- 
rics. Her palette combines four hues 
(magenta, white, chartreuse, gold or 
orange, white, periwinkle, gold). 


DESIGNER 
FOCUS. .. 


ZANG TOI 





Zang Toi’s original aspirations were 
to become a painter, an architect, or 
an interior designer. However, he 
channeled his energies into fashion 
design and attended Parsons, prior to 
working five years with Mary Jane 
Marcasiano. After working for 
Shamask, last year Zang Toi 
launched his own label, and his 
designs received critical acclaim 
from both press and buyers. He 
recently made his television debut on 
Lifetime T.V.’s magazine program, 
“Attitudes.” 


The Holiday grouping is a small yet 
stylishly striking one, making a 
dramatic statement with form- 
emphasizing dresses and separates, 
highlighted with opulent jackets and 
a stole. “My influences,” he states, 
“vary from season to season...but my 
Holiday collection was inspired by 
the Golden Era of China...especially 
in fabrications and colors. The 
silhouettes, however, are clean and 
contemporary.” The hues he uses are 
Emperor yellow, sapphire, and ruby 
red, in moire silk and rayon, knit 
together with paisley in a cotton/ 
rayon/metallic blend. Mink trims 
and gold lace act as optional accents 


throughout. Orchid buttons em- 
blazoned with precious stones act as 
jewel-like adornments. A strapless 
moire silk cocktail dress, with scal- 
loped sweetheart neckline and hem, 
is accented with just such a cluster of 
buttons at the front, and is topped 
with a paisley bolero which reverses 
to moire silk (also available with 
mink cuffs). An alternative jacket 
silhouette is the reversible swingy 
opera coat in the same fabrication, 
and fastened at the throat with 
orchid buttons. A long sleeved rayon 
knit dress, with scalloped edging, is 
worn with a stunning paisley/moire 
silk stole and optional mink trim. A 
slim paisley skirt, with flower buttons 





‘ 


_ on the pockets and outlining a front 
- closure, teams beautifully with the 
‘ moire fitted princess jacket. The 


same jacket paired with slim moire 
pants creates a superb evening suit 


‘ensemble. Also in the collection, and 


designed exclusively for Martha 
International, is an empire-waisted 
long sleeve rayon knit dress in red or 
black, with scalloped neckline and 
cuffs, overlayed with gossamer-like 
gold lace skirt. 


Wholesale: $100-$750 

488 Seventh Avenue, Suite 3C 
New York, N.Y. 10018 

(212) 268-4430 


JOHN SCHER 


In this third collection under his own 
label, John Scher demonstrates an 
eye for unique color combinations 
and a flair for translating simple 
silhouettes into minimalistic chic. 
His innate talents surfaced at the age 
of ten, when his designs were pub- 
lished in Women’s Wear Daily, and 
several U.S. stores requested that this 
unique fourth-grader design collec- 
tions for them. As a child prodigy, 
he was interviewed by publications 
such as Life Magazine, in addition to 
appearing on “To Tell The Truth,” 
when panalists were asked to guess 
the authentic fashion designer. A 
graduate of Pratt, he simultaneously 
served an internship with Anne 
Klein prior to spending three years 
designing for Chetta B. Most recen- 
tly, Scher’s “Free at Last” dress, a 
one-of-a-kind outfit was produced at 
the request of Elle magazine, and 
featured in Elle’s August issue. Now 
showcased at Martha International, 
the proceeds are to be donated to 
The Companions of Arts & Nature. 
The design is a black silk velvet long 
sleeved shift, with an emerald palm 
tree applique, chartreuse bugle bead 
fringed hem, and “Free at Last” 
graphics across the bottom. “The 
whole concept of my Fall/Holiday 
line was based on a Gospel theme,” 
explains Scher. “Stained glass 
windows...iridescence...The theme is 
happy, hopeful, and uplifting—and 
the dress is a continuation of that.” 





His Fall/Holiday colors are indeed 
vibrant—mauves, pinks, bronze, a 
range of brights, and black are 
juxtaposed in wool flannel, iridescent 
acetate, satin Lycra, and metallic 
knits. Silk chiffon and cotton pique 
go forward into Resort. Iridescent 
acetate appears as a hooded shirt or 
as a polo shirt in mauve and purple, 
and as a dramatic opera coat which 
reverses from raspberry to bronze. 
The latter color is also featured as a 
reversible option on a long quilted 
mauve iridescent vest. Stretchy black 
satin/Lycra forms the skirt of an 
Empire-waisted cocktail dress with 
metallic knit sleeveless bodice, 
reminiscent of Byzantine lace. In 
total contrast, and in an ultra- 
contemporary mood, the same satin 
is translated into a bike or scuba suit 
(shorts and bodice in one). His silk 
chiffon group contains a halter cross 
neckline dress in charcoal and the 
“Gospel” dress, featuring a soft “V” 
neckline and trumpet sleeves. His 
celedon hooded sweatshirt looks 
young and fresh paired with a very 
short matching chiffon “cheerleader” 
skirt, or the boxers. A little smock 
dress has an insouciant air, in double 
layered chiffon, full and swingy in 
bright tangerine; while a shapely 
strapless chiffon cocktail dress with 
shirred skirt in violet, exudes sophis- 
tication. Another Resort group com- 
prises six dresses, all in two-tone 
white/violet or white/black. 


Wholesale: $100-$550 

264 West 35th Street, Suite #206 
New York, N.Y. 10018 

(212) 563-6012 
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INTERNATIONAL 
DATELINE, . . 


SEPT. 21-23 
GDS INTERNATIONAL 
(Shoe Fair) 


SEPT. 23-26 
SPRING/SUMMER 
(Men’s & Boys’) 


SEPT. 23 HARROGATE, UK 
HARROGATE FASHION FAIR & ASSETS 
(RTW & Access.) 


SEPT. 25-27 ATLANTIC CITY 
ACTION SPORTS RETAILER EXPO 


SEPT. 25-28 STRESA 
IDEABIELLA 
(Men’s Fabrics) 


SEPT. 25-27 
SALON CIBELES 
(Women’s Collections) 


SEPT. 29-OCT. 2 
PRATO EXPO 
(Textiles/Woolens) 


SEPT. 29-OCT. 3 
BARNAJOYA 
(Jewelry, watches, silver) 


OCT. 2-4 


MODA IN 
(Textiles) 


DUSSELDORF 


CHICAGO 


MADRID 
FLORENCE 
BARCELONA 
MILAN 


OCT. 5-9 MILAN 
SPOSAITALIA 

(Bridal & Accessories) 

OCT. 5-9 MILAN 
MODIT & MILANVENDEMODA 


OCT. 6-8 
EXPOCALZADO 
(Footwear) 


MADRID 


OCT. 6-9 PARIS 
PREMIERE VISION 

(Fabrics) 

OCT. 6-11 MILAN 


DESIGNER RTW COLLECTIONS 
(Women’s Spring) 


OCT. 7-9 LONG BEACH, CA 
INTERNATIONAL KIDS’ SHOW 


Contributors: Bridget Biggane, NY 
Virginia Borland, NY 
Debby de Montfort, NY 


OCT. 7-9 LONG BEACH, CA 
SEWING & CRAFT SHOW 

(Spring) 
OCT. 7-11 
ISAM 

(Int’| Swimwear & Activewear Market) 


OCT. 7 ATLANTA, GA 
MEN’S & BOY’S SPRING MARKET 


OCT. 7-9 MUNICH 
MODE WOCHE 
(Womenswear) 


OCT. 10-12 
FABREX 
(Fabrics) 


OCT. 11-13 
PORTUGUESE OFFER 
(Fabrics) 


OCT. 11-14 
IDEACOMO 
(Fabrics) 

OCT. 12-16 LONDON 


DESIGNER RTW COLLECTIONS 
(Women’s Spring) 

OCT. 13-16 

SPRING (Women’s) MARKET 


OCT. 16-18 
NY FABRIC SHOW 


OCT. 17-24 PARIS 
DESIGNERS RTW COLLECTIONS 
(Women’s Spring) 


LOS ANGELES, CA 


LONDON 


LISBON 


ITALY 


MIAMI 


NEW YORK 


EDITOR’S NOTE: 


Hispanic Designers Sixth 

Annual Designers Gala Fashion 
& Benefit — Grand Hyatt Hotel, 
Washington, D.C., Sept. 19. For 
HDI scholarship & educational 


programs. 
Designs by: 


Adolfo 

Manolo Blahnik 
Luis Estevez 
Carolina Herrera 
Fernando Pena 
Paloma Picasso 
Oscar de la Renta 
Fernando Sanchez 





Cindy Schmid, NY 
Lee Slaughter, NY/PARIS 
Mary Ann Stanic, NY 
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